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1. Challenges ahead
Although the January census in Denmark showed a relatively stable 

position regarding pig numbers, most industry pundits forecast a 

difficult year ahead. Danish pig producers’ fortunes are inextricably 

linked to export markets, where it is expected that increased  

supplies from the US will put pressure on the Asian markets in the 

months ahead. The Russian market remained closed to EU pig 

meat exporters, but a recently announced EU scheme for Private 

Storage aids will bring welcome relief to a depressed EU market.

At first reading, the results of the Danish January pig census suggest 

a relatively stable situation for Denmark’s farmers. Total pig numbers 

were slightly higher than the previous year. The main category 

increase was for pigs below 50kg, which may be explained by some of  

the difficulties experienced by weaner exporters in the period before 

the census took place. The more critical figures for the breeding 

herd were close to last year’s levels.

However, the Danish Pig Research Centre forecasts that producers’ 

profitability will significantly decline during 2015. Prices showed a 

significant reduction in the latter months of 2014 and the benefits 

of lower feed costs were gradually eroded as the year came to a 

close.

Rabobank forecasts a ‘cooling down’ of global markets with a 

significant recovery in US production. The re-opening of the Russian 

market to EU pig meat exports remains elusive. During January, there 

appeared to be a realistic chance that the Russian market would 

re-open for a number of Member States, including Denmark, France 

and Holland, for products such as fats and trim for the Russian meat 

processing sector. This development was conditional on inspections 

to be carried out by the Russian veterinary authorities and the ability 

of those countries to document that their pig herds were free of 

African Swine Fever. These hopes were soon dashed by the EU 

Commission insisting that they were unable to countenance any 

‘bilateral’ trade agreements between individual Member States and 

the Russian authorities.

However, in the absence of a settlement enabling resumption of 

exports to the Russian market, the EU Commission did agree to 

introduce a scheme for support for certain pig meat products put 

into private storage. Details were emerging at the time of writing 

and it is hoped that this measure will provide a much needed boost 

to market prices.

Pig welfare has remained a hotly debated issue within Denmark 

since the appointment of the MEP, Dan Jorgensen, as Danish Minister 

for Food, Agriculture and Fisheries last January. Following a Welfare 

Source: Statistics Denmark

http://rabobank-food-agribusiness-research.pr.co/94521-rabobank-pork-quarterly-q1-searching-for-the-new-normal-after-pedv-and-the-russian-ban
http://ec.europa.eu/agriculture/newsroom/192_en.htm
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Challenges ahead ... continued
Summit in March, the pig industry committed to a number of new 

initiatives to ensure continuing improvement in welfare standards, 

such as the gradual introduction of free farrowing and phasing out 

of castration to reduce risk of ‘boar taint’.

In January, the Danish Pig Research Centre launched a new research 

programme to reduce piglet mortality, both stillborn piglets and 

those dying shortly after birth. Trials will be undertaken to establish 

best practice in the management at this critical stage of the piglets’ 

lives. While average pre-weaning mortality is around the 20% mark, 

many herds achieve much better piglet survival rates and will also 

provide a model for improving performance across the industry.

Denmark joined with Germany and the Netherlands in signing a joint 

declaration calling for current welfare legislation to be enforced 

more strictly and consistently applied across the EU. The Danish 

Minister for Food, Agriculture and Fisheries also announced plans to 

host a two day international Welfare Conference in Copenhagen at  

the end of April – ‘Improving pig welfare - what are the ways forward?’

The increased presence of MRSA CC398 in Danish pig herds also 

attracted a lot of public scrutiny in 2014. Although the presence of 

CC398 in pigs is an insignificant foodborne risk, it does represent a  

potential health risk to those coming into close and frequent contact 

with the animals.

The Danish Pig Research Centre has already publicised new on-farm 

hygiene protocols to reduce the risk of the bacterium spreading from 

the production environment and will invest a further DKK2.4m in 

research projects to improve understanding of factors causing the 

spread of MRSA, leading to further action to minimise any associated 

risks.

STOP PRESS:
Danish Crown and Tican have just announced an agreement to 

merge. Statements about the merger have been published on their 

websites:

Danish Crown

Tican

The merger is subject to final clearance from the EU and Danish 

competition authorities.

New research to improve piglet survival

http://www.thepigsite.com/swinenews/38502/joint-declaration-aims-to-push-eu-further-on-animal-welfare/
http://www.thepigsite.com/swinenews/38502/joint-declaration-aims-to-push-eu-further-on-animal-welfare/
http://www.ipwc2015.dk/index.php/programme/programme-at-a-glance
http://www.danishcrown.dk/News-and-Press/News/Tican-and-Danish-Crown-to-merge.aspx
http://www.tican.com/media/128256/PM%20Danish%20Crown%20and%20Tican%20to%20merge.pdf
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This year’s Oxford Farming Conference highlighted that much 

needs to be done in order that British agriculture does not fall 

further behind its global competitors. The AHDB Outlook  

Conference also highlighted a number of specific challenges 

faced by the British pig sector in an increasingly volatile and 

unpredictable market environment. The NFU launched a new 

campaign to place food and farming as a key issue in May’s 

General Election.

January and February is ‘conference season’ for British agriculture  

as it looks ahead to the challenges in the year ahead.

Longer term issues facing British farming were keenly debated at 

this year’s Oxford Farming Conference held in early January, which 

was attended by ‘great and the good’ of the farming industry.

A report commissioned by the conference sponsors highlighted 

‘best practice’ within UK agriculture, but also delivered a ‘wake up 

call’ to British agriculture, if it is not to fall behind its main global 

competitors.

The report entitled ‘The Best British Farmers - what gives them the  

edge?’ was prepared by The Andersons Centre and contained a 

number of key recommendations to boost UK agriculture’s com-

petitiveness, including:

•  Raising agricultural productivity

•  Increasing research & development investment, especially ‘near  

 market’ research

•  Improving knowledge sharing

•  Focusing on the top and middle sectors of farming

•  Facilitating young farmer access to the industry

•  Improving farmers’ business acumen

Danish farming and food were highlighted at several stages during 

the report and Denmark was among the highest ranked countries in 

‘Agricultural Total Factor Productivity’. Denmark is also cited as one 

of several countries which has a co-ordinated research and develop-

ment infrastructure and ‘closer relationships’ between their farmers 

and levy bodies and development agencies. The report received 

significant media coverage, including The Economist

The Agricultural and Horticultural Development Board (AHDB)  

‘Outlook Conference’ in February always provides an opportunity 

for the livestock sectors to review their prospects for the coming year.

BPEX reported that, despite declining pig prices, lower feed costs 

enabled UK producers to remain in profit during 2014. Many UK

2. Keeping up?

Agricultural productivity (from The Economist) 
Source: USDA/FAO

http://www.ofc.org.uk
http://www.ofc.org.uk/news/what-gives-best-british-farmers-edge-asks-ofc-2015
http://www.ofc.org.uk/news/what-gives-best-british-farmers-edge-asks-ofc-2015
http://www.theandersonscentre.co.uk
http://www.economist.com/news/britain/21642157-why-british-farmers-are-less-productive-their-international-competitors-dig-victory
http://www.bpex.org.uk/media/72814/outlook-2015-stephen-howarth-pig-market-outlook.pdf
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producers are now close to break-even – but most other EU producers 

have already fallen into a loss-making position.

Pig supplies will exceed demand for the foreseeable future, although 

it is possible that EU production may start to tail off in the latter half 

of 2015, if prices remain at current levels.

The UK breeding herd will remain stable, but continuing improve-

ments in productivity will result in higher slaughterings in 2015. 

Carcase weights increased during 2014, on the basis of lower feed 

costs, but the increase in weights may slow during the coming year.

The premium for UK over EU prices remained at historically high 

levels during 2014 and was sustained by retailers’ commitment to 

‘British’ post-‘Horsegate’.

BPEX highlighted a number of other ‘wild cards’, which may yet 

confound expectations for 2015….

•  Continuing retailer commitment to ‘British’?

•  Currency developments – if the € remains weak, this will make  

 UK pig meat less competitive vs other EU supplies on global  

 markets

•  Feed prices currently remain at historically low levels, but supplies  

 are vulnerable to many unpredictable factors, such as the weather

•  Pig disease risks may also impact the market – ASF is still spreading  

 in a number of EU markets on the Russian borders and the more  

 virulent strain of PEDv has been recorded in the Ukraine.

BPEX will be running marketing activity focusing on ‘traceability’ to 

coincide with the 2nd anniversary of ‘Horsegate’. The National Pig 

Association (NPA) has already launched a ‘Keep it up’ PR offensive 

to try and protect the British ‘premium’

The National Farmers Union (NFU), with the General Election in 

its sights, used the stage at its annual conference to launch its own 

manifesto ‘Great British Food gets my vote’, publishing a report  

– ‘Backing British Farming - in a volatile world’ – highlighting the 

risks of Britain’s declining self-sufficiency in basic foodstuffs.

Playing to the gallery, DEFRA Secretary, Liz Truss, gleefully proclaimed 

that DEFRA officials now started work each day, fortified with a  

British (not Danish!) bacon sandwich.

Keeping up? continued

Can the UK price premium be sustained? 
Source: EU Commission

Defending the price premium

NFU Election Manifesto

http://www.nfuonline.com/news/nfu-conference-2015/
http://www.nfuonline.com/635-15tl-the-report-digital-low-res/
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3. Labelling matters
Although new EU labelling rules for identifying the ‘country of  

origin’ for fresh pork come into force in April, there is still much 

debate whether similar mandatory requirements should be  

extended to labelling the origin of meat used in processed products.

In April, Member States will have to implement an EU labelling regu-

lation, laying down specific requirements for the ‘country of origin 

labelling’ (COOL) of fresh, chilled and frozen pork, lamb, poultry and 

goatmeat – EU No. 1337/2013. The regulation requires mandatory 

labelling of the ‘country of origin or place of provenance.’

The regulations also establish additional requirements for documen- 

tation of traceability by meat processors, as well as a requirement 

that meat must be accompanied by information on the label on the 

country where the animal was reared – in the case of pigs over 6 

months’ age, this means the country ‘in which the last rearing period 

of at least 6 months took place’ or for younger pigs, it may mean the 

country of rearing from 30kg weight.

If the term ‘origin’ is used, then the meat must be obtained from 

animals born, reared and slaughtered in one place.

This regulation is unlikely to cause any significant issues for much of  

the fresh meat currently marketed in the UK, where ‘country of origin’ 

has been prominently displayed on most labels for many years.  

As regards pig meat, most retailers and meat processors are signed 

up to the ‘Code of Practice for the Labelling of Pork & Pork Products’ 

since 2011 – which covers both fresh and processed pig meat pro-

ducts.

However, there has been significant debate recently regarding 

mandatory country of origin labelling for meat used as an ingredient 

in processed foods. The extension of the rules has been vociferously  

supported by producer organisations across the EU and more recently 

by the European Parliament.

A report published by the European Commission in December 2014  

highlighted the potential cost increases that would follow the intro- 

duction of detailed legislation on declaring the origin of meat ingre-

dients used in processed products compared to voluntary declaration. 

Their report suggested that ‘COOL’ was an issue of concern for a 

significant number of EU consumers, although it ranked in fifth place 

after other factors such as ‘taste’ ‘use or sell by dates’ ‘appearance’ 

and ‘price’. They also qualified these results by pointing out that the 

research took place during the months of the Horsegate crisis and 

may tend to overstate the real levels of concern about provenance 

of meat, especially processed products.

“Where does my meat come from?”

‘Pork Provenance’ labelling guidelines

http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=OJ:L:2013:335:0019:0022:EN:PDF
http://www.porkprovenance.co.uk
http://ec.europa.eu/food/food/labellingnutrition/foodlabelling/docs/com_2013-755_en.pdf
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Labelling matters continued
This view is corroborated by other research studies such as work by 

Datamonitor Consumer, which concluded that “freshness trumps 

traceability in local food buying habits”.

Many in the UK pig meat trade believe that current labelling rules 

are sufficient to prevent misleading origin labelling, and compulsory 

origin labelling of meat as an ingredient is therefore not neces-

sary and will add significant costs. As evidenced by the number of 

signatories to the ‘Code of Practice for the Labelling of Pork & Pork 

Products’, the current voluntary approach is working well, and a 

high proportion of bacon and ham labels provide origin information 

voluntarily, usually stating the place of curing and the source of the 

pork, where this is appropriate.

Danepak – example of voluntary approach to COOL

http://www.datamonitorconsumer.com/freshness-trumps-traceability-in-local-food-buying-habits/
http://www.porkprovenance.co.uk
http://www.porkprovenance.co.uk
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Sensational headlines, linking consumption of red and processed 

meats to a never-ending list of human ailments, continued for much 

of 2014 and seemed to go into ‘overdrive’ during the Christmas 

period. Since then we have enjoyed some examples of more  

balanced reporting and the well-established dietary ‘mantra’ 

about reducing consumption of fats and saturated fats is being 

increasingly challenged. However, there still remains much for 

the meat industry to do in defending the role of its products in  

a balanced and healthy lifestyle.

Last year ended with a succession of press coverage regarding the 

possible links between lifestyle and cancer.

Cancer Research UK set the ball rolling just before Christmas with 

publication of new research suggesting that around 600,000 lives 

would have been saved through healthier lifestyles. The report 

focused on a wide range of lifestyle factors but did conclude that 

around a quarter of these deaths could have been avoided by dietary 

improvements including eating less meat.

Their research was reported widely in the media:

•  Daily Mail

•  Independent

•  Mirror

•  Telegraph

This was soon followed by reports of research work recently published 

by the University of California, identifying a sugar present in red meat  

(Neu5Gc), that ‘promotes inflammation and cancer in rodents’ and 

thus, may present a similar risk to humans – again the media were 

happy to bring more Christmas ‘cheer’ to readers:

•  Daily Mail

•  Mirror

•  Telegraph

A briefing document from the Meat Advisory Panel was issued to 

the media following these stories, emphasising the role that red meat 

can play within a healthy, balanced lifestyle.

However in early January, a little ‘against the run of play’, the media 

reported on research from the Johns Hopkins University in the US,  

concluding that only a third of cancers could be attributed to ‘environ- 

mental factors or inherited pre-dispositions, while the majority of 

cancer incidents are due to ‘bad luck’ (or rather ‘random mutations  

arising during DNA replication in normal, non-cancerous stem cells’) 

…..surely not?

4. Let common sense prevail 

Role in a healthy diet?

http://www.cancerresearchuk.org/about-us/cancer-news/press-release/2014-12-26-lifestyle-behind-more-than-half-a-million-cancers-in-five-years
http://www.dailymail.co.uk/wires/pa/article-2887380/600-000-cancer-cases-avoidable.html
http://www.independent.co.uk/life-style/health-and-families/health-news/healthy-living-could-have-prevented-half-a-million-cancer-cases-over-last-five-years-9944945.html
http://www.mirror.co.uk/lifestyle/health/cancer-could-cut-600000-cases-4874982
http://www.telegraph.co.uk/news/health/11313111/Healthier-living-could-prevent-600000-cancer-cases-a-year.html
http://health.ucsd.edu/news/releases/Pages/2014-12-29-sugar-molecule-in-red-meat-linked-to-cancer.aspx
http://www.dailymail.co.uk/health/article-2890243/Scientists-crack-red-meat-linked-cancer-SUGAR-molecule-blame.html
http://www.mirror.co.uk/lifestyle/health/much-red-meat-cause-cancer-4890232
http://www.telegraph.co.uk/news/health/news/11316316/Red-meat-triggers-toxic-immune-reaction-which-causes-cancer-scientists-find.html
http://meatandhealth.redmeatinfo.com/meat-the-experts/meat-advisory-panel-%28map%29.aspx
http://www.sciencemag.org/content/347/6217/78
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Eating better? continued

Old ways are the best?

Let common sense prevail

•  BBC News

•  Guardian

•  Independent

•  Telegraph

In a similar vein, the media gave plenty of coverage to a new research 

paper, published on the British Medical Journal online bulletin – ‘Open  

Heart’ which suggested that the dietary guidelines recommended 

40 years ago by public health bodies in the US and the UK, urging 

a reduction in consumption of fat and, in particular, saturated fat, 

were based on flawed research.

•  Daily Mail

•  Guardian

•  Telegraph

•  Huffington Post

Picking up this theme, the Daily Express cited a recent paper published 

by the Meat Advisory Panel, ‘Adam & Eve’, linking more recent dietary 

advice regarding high protein, fat and low sugar within an overall diet 

with the dietary habits of our early ancestors.

But, less complacency starts to set in within meat industry ranks, 

there was news from the US that new official dietary guidelines, to 

be published shortly, are to exclude ‘lean meat’.

A new study, published in the Lancet Global Health Journal, ranked 

countries round the world in terms of their consumption of 10 

‘healthy’ and 7 ‘unhealthy’ foods. In their analysis, many countries in 

the developed world performed poorly in relation to their counterparts 

in the developing world…and, perhaps, no surprise that meat appeared 

in the list of ‘unhealthy’ foods.

And finally, perhaps a modest triumph for ‘common sense’ the  

Academy of Medical Royal Colleges called on doctors to do more  

to promote the ‘miracle cure’ of regular exercise.

•  Guardian

•  Independent

http://www.bbc.com/news/health-30641833
http://www.theguardian.com/society/2015/jan/01/two-thirds-cancer-cases-caused-bad-luck-lifestyle-genes
http://www.independent.co.uk/life-style/health-and-families/health-news/cancer-causes-bad-luck--not-lifestyle-or-genes--to-blame-9953337.html
http://www.telegraph.co.uk/news/science/science-news/11320497/Most-cancers-are-caused-by-bad-luck-not-genes-or-lifestyle-say-scientists.html
http://openheart.bmj.com/content/2/1/e000196.full
http://openheart.bmj.com/content/2/1/e000196.full
http://www.dailymail.co.uk/debate/article-2948567/What-irony-scaring-s-butter-ve-fatter-unhealthy-writes-JOHN-NAISH.html?ITO=1490&ns_mchannel=rss&ns_campaign=1490
http://www.theguardian.com/lifeandstyle/2015/feb/10/fat-guidelines-lacked-any-solid-scientific-evidence-study-concludes?CMP=EMCNEWEML6619I2
http://www.telegraph.co.uk/news/health/news/11401724/Food-fat-warnings-should-not-have-been-introduced.html
http://www.huffingtonpost.co.uk/2015/02/10/diet-guidelines-1970s-butter-cheese-_n_6650442.html
http://www.express.co.uk/life-style/health/558667/Caveman-diet-slash-risk-heart-disease
http://www.globalmeatnews.com/Industry-Markets/Inconsistencies-flagged-up-in-USDA-Dietary-Guidelines-report-as-lean-meat-is-ommitted
http://www.aomrc.org.uk
http://www.theguardian.com/society/2015/feb/13/doctors-promote-miracle-cure-regular-exercise
http://www.independent.co.uk/life-style/health-and-families/health-news/exercise-is-a-miracle-cure-staring-us-in-the-face-doctors-say-10042209.html
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2014 will certainly go down as something of a watershed in the  

annals of the UK retail grocery market, but the ‘phoney war’ is 

now over as real battle lines are drawn.

Military metaphors were in abundance as market pundits made 

their predictions for the retail grocery market in 2015:

•  Grocer

•  Marketing Magazine

•  Marketing Week

The latest quarterly data from Kantar Worldpanel , including the 

Christmas trading period, showed that the discounters, Aldi and Lidl, 

continue to dramatically outperform their larger rivals in a virtually 

static Grocery market, as they have done throughout 2014. At the 

top end, Waitrose continue to perform strongly despite the difficult 

market conditions.

Some recent news from some of the big names in the UK retail grocery 

sector included:

•  Aldi to add 70 stores and 4,500 staff in 2015

•  Asda to adopt Walmart ‘sunshine’ logo in bid to reverse sales  

 drop

•  Iceland launch new campaign to promote new speciality meat  

 and fish range

•  Lidl – successful marketing initiatives continue to win plaudits

•  Morrisons cut price of ‘staples’ to match Aldi and Lidl

•  Poundland to increase estate to 800 stores with acquisition of  

 ‘99p Stores’

•  Sainsbury to lose 500 ‘store support’ roles within rationalization  

 programme

•  Tesco – rumours of 10,000 job losses, closure of Cheshunt HO  

 and 43 stores

•  Waitrose came top in the ‘Which?’ 2014 Supermarket Survey

Despite the much publicised woes of many of the major retail brands, 

the large supermarket chains performed strongly in a recent survey, 

by online insurers, GoCompare. The results were based on customer 

perceptions of ‘trusted providers’ and the supermarkets came in 

third place, behind large ‘online’ and ‘clothing’ retailers. They came 

ahead of other providers such as building societies, broadband pro-

viders and banks – with energy providers and payday lenders filling 

the two bottom places in the GC league table.

5. Retail wars

Retailer shares for quarter ending January 2015

70 new stores on the way

Going for 99p

Customers’ favourite

New ‘sunshine’ logo

10,000 jobs set to go

http://www.thegrocer.co.uk/finance/economy/supermarket-price-war-weighs-heavily-on-uk-retail-sales/514155.article?utm_source=Newsletter&utm_medium=email&utm_campaign=5386058_Gro+Daily+Bread+23%2F02%2F15&dm_i=131K,37FWQ,A3GZ3O,BHDJR,1
http://www.marketingmagazine.co.uk/article/1328436/tescos-annus-horribilis-market-polarization-stay?DCMP=EMC-CONMarketingSundaySupplement&bulletin=sundaysupplement
http://www.marketingweek.com/2014/11/19/mark-ritson-expect-a-bloodbath-in-the-grocery-aisles-as-the-big-four-start-an-unwinnable-war-against-aldi-and-lidl/?cmpid=mwbreak_683555
http://us9.campaign-archive2.com/?u=f568cd0f67e4e0db59ad5c6dc&id=8a11527965&e=95b49522ea
http://www.thegrocer.co.uk/finance/economy/supermarket-price-war-weighs-heavily-on-uk-retail-sales/514155.article?utm_source=Newsletter&utm_medium=email&utm_campaign=5386058_Gro+Daily+Bread+23%2F02%2F15&dm_i=131K,37FWQ,A3GZ3O,BHDJR,1
http://www.thegrocer.co.uk/channels/discounters/aldi-looks-to-recruit-almost-5000-staff-in-sizable-expansion-of-estate/513174.article?utm_source=Newsletter&utm_medium=email&utm_campaign=5320201_Gro+people+06%2F02%2F15&dm_i=131K,3613D,A3GZ3O,BCJLN,1
https://www.marketingweek.com/2015/02/23/is-asda-morphing-into-walmart/?nocache=true&adfesuccess=1
http://www.thegrocer.co.uk/stores/marketing/new-iceland-ad-campaign-begins-tonight-showcases-speciality-meat-and-fish-ranges/513881.article?utm_source=Newsletter&utm_medium=email&utm_campaign=5391163_Gro+stores+24%2F02%2F15&dm_i=131K,37JUJ,A3GZ3O,BHREO,1
http://www.marketingmagazine.co.uk/article/1320453/retail-disrupter-classless-lidl-took-supermarkets-won?DCMP=EMC-CONMarketingDailyBulletin&bulletin=marketingdaily
http://www.thegrocer.co.uk/channels/morrisons-encouraged-despite-63-fall-in-like-for-like-sales/373330.article
http://www.thegrocer.co.uk/channels/discounters/why-is-poundland-cosying-up-with-neighbouring-99p-stores/513605.article?utm_source=Newsletter&utm_medium=email&utm_campaign=5370953_Gro+channels+19%2F02%2F15&dm_i=131K,37495,A3GZ3O,BG8PN,1
http://www.99pstoresltd.com
http://www.bbc.com/news/business-30799099
http://www.theguardian.com/business/2014/dec/09/tesco-issues-massive-profit-warning-share-price-plunges?CMP=EMCNEWEML6619I2
http://www.thegrocer.co.uk/channels/supermarkets/waitrose-wins-which-favourite-supermarket-survey/513928.article?utm_source=Newsletter&utm_medium=email&utm_campaign=5370953_Gro+channels+19%2F02%2F15&dm_i=131K,37495,A3GZ3O,BG8PN,1
http://www.which.co.uk/home-and-garden/leisure/reviews-ns/best-and-worst-supermarkets/supermarkets-compared/
http://www.gocompare.com/press-office/2015/02/trusted-providers-2015/
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In recent years, we Brits have become used to our Danish col-

leagues outdoing us in many areas of modern life – apparently 

they’re much happier and trustworthier than we are – not to 

mention all those wonderful TV dramas. Finally we’ve got some-

thing to crow about….

The Danes may be world champs as far as ‘happiness’ and ‘trust-

worthiness’ is concerned

They are also regular providers of one of the ‘essential ingredients’ 

for making British babies.

But they lag well behind us in their seduction skills.

According to the Guardian, ‘British’ is confirmed as the world’s sexiest  

accent and earned a well-deserved first place in the Time Out Global 

Dating Survey

Scandinavians achieved a very lowly 10th place – in fact, one female 

respondent in Copenhagen said “Dating feels like a job interview”

Touché

6. Bragging rights at last

British is best

http://unsdsn.org/resources/publications/world-happiness-report-2013/
http://www.transparency.org/cpi2014/results
http://www.transparency.org/cpi2014/results
http://cphpost.dk/news/thousands-of-british-babies-conceived-using-danish-sperm.12310.html
http://www.timeout.com/dating-2015/
http://www.timeout.com/dating-2015/

