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1. Better outlook for the year ahead 
The Chairman of the Danish Pig Research 

Centre, Lindhart Nielsen, delivered an upbeat  

message as the New Year arrived, but also 

reminded his government that inflexible 

application of environmental rules was 

placing Denmark’s export earnings and 

domestic jobs at risk. 

It is expected that exports of live pigs would 

reach 10 million in 2013, when the final 

count was made, and the number of pigs 

slaughtered in Denmark would fall below 

the 19 million mark. 

“Not all Danish pig producers had their 

expectations met this year. Happily, the 

forecasts for 2014 look good. The outlook 

is for more stable and higher pig prices and 

a better balance between the cost of feed 

and the price paid for pigs,” said Mr Nielsen.

“Our politicians and the general public are 

becoming increasingly aware of what we 

stand for. Danish pig producers are actually  

major players in ensuring a necessary 

revenue base for meeting the welfare costs 

of Danish society. There is the potential 

to increase production, which can secure 

employment within Denmark. 

“Most interesting, is the fact that leading 

ministers from our government jointly 

talk of agriculture as part of a high growth 

agenda and stress that our industry has ex-

cellent prospects and say they are prepared 

to fight hard for it in the future - because 

they believe in us.

“The pig industry is one of the surest bets in 

securing Danish jobs and export revenues 

in the future. It has a first class business 

model, generating export revenues of over 

DKK 30 billion and providing employment 

for 40,000 persons.” 

 “It is good that there is support for the 

introduction of environmental technology 

in new pig housing and for development of 

loose housing for sows in farrowing pens. 

But we still need some decisive action from 

the government. It is an unreasonable situa-

tion for us that German pig producers enjoy 

clear advantages over their Danish peers.  

If we are to fulfil the huge potential that lies  

in Danish pig production, our politicians 

should look to press the buttons that will 

put us on equal footing with our competi-

tors. Nothing else makes sense,” added  

Mr Nielsen.

However, a vivid reminder of the current 

difficulties and, in particular, problems 

created by the decline in availability of pigs 

came with the recent announcement of  

closure and redundancies at the Danish 

Crown plant at Faaborg.

 “In 2013, we developed a new strategy for 

the Danish Pig Research Centre’s research 

and development activities up to 2018, so 

that we can continue to ensure that Danish 

pig production excels in both competitive-

ness and welfare standards,” concluded  

Mr Nielsen.

There were many plaudits for Denmark’s 

farming and food industry in the Schumpeter 

blog in a recent edition of The Economist 

magazine. The article (entitled “Bringing 

home the bacon”) described the endeavours  

to build a Silicon Valley-type food cluster in 

central Denmark, dedicated to innovation, 

to help the Danish food industry capitalise 

on the growing global demand for food and 

new food technologies over the next 20-30 

years.

http://www.danishcrown.com/News-and-Press/News/Structural-plan-to-safeguard-the-future-of-Danish-Crown.aspx
http://www.danishcrown.com/News-and-Press/News/Structural-plan-to-safeguard-the-future-of-Danish-Crown.aspx
http://www.danishcrown.com/News-and-Press/News/Structural-plan-to-safeguard-the-future-of-Danish-Crown.aspx
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Notwithstanding the effects of the weather, most sectors of British  

agriculture enjoyed improved fortunes in 2013, and this was reflected  

in a far more positive mood at this year’s premier farming event, the 

Oxford Farming Conference. 

Environment Minister, Owen Paterson and NFU Chairman, Peter 

Kendall, lead the patriotic calls to ‘Buy British’, which were widely 

reported in the media:
• Daily Mail 
• The Telegraph
• Express
• The Grocer

BPEX launched a new round of TV advertising, fronted by TV farming  

personality, Jimmy Doherty. The campaign continues the ‘Trust the 

Tractor’ theme, with the message ‘Give a fork about your pork’. The 

ads will run on Channel 4 and a number of other channels – details 

are available on the BPEX website.

The publication of the interim Elliot Review in December has kept 

‘Horsegate’ in the area of public debate and the issue of ‘trust’ will 

remain a dominant theme in many of the British meat industry’s 

communication programmes. The need to document a transparent 

supply chain will remain of paramount importance for suppliers to 

major retail and foodservice customers and will, hopefully, provide 

an opportunity for the Danish pig industry to promote the robust 

traceability available within the co-operative system.

The first anniversary of ‘Horsegate’ was widely commemorated in 

the food trade press, with much written about the ‘lessons learned’ 

(or not learned) in its aftermath.
• Food Navigator
• Food Manufacture
• Marketing Week 

The Grocer, however, took a somewhat different tack and suggest-

ed that ‘Horsegate’ was already “yesterday’s news”, with research 

suggesting that, one year on, most consumers said that ‘Horsegate’ 

had not changed their habits.

In the final analysis, ‘Horsegate’ represented a case of the ‘mislabelling’  

of a comparatively small number of processed frozen meat products,  

almost certainly aided and abetted by some criminal activity. For 

all those expressing moral outrage at the circumstances leading to 

Horsegate, it may be a matter of some comfort that Britain and the 

EU have not been alone in experiencing problems of this nature. As 

reported in The Mirror and BBC News recently, Walmart in China had  

to recall batches of a donkey meat snack, ‘Five Spice’, as tests showed  

the product was contaminated with fox and other meats.

2. Buying British (encore)

http://www.ofc.org.uk
http://www.dailymail.co.uk/news/article-2534947/Buy-foreign-food-says-Environment-Minister-Quarter-imported-products-grown-Britain.html?ITO=1490&ns_mchannel=rss&ns_campaign=1490
http://www.telegraph.co.uk/news/politics/10555077/Buy-British-food-urges-Owen-Paterson.html
http://www.express.co.uk/news/uk/380556/Buy-British-food-plea-to-stores
http://www.thegrocer.co.uk/topics/paterson-urges-people-to-buy-more-british-food/353257.article?utm_source=RSS_Feed&utm_medium=RSS&utm_campaign=rss
http://www.lovepork.co.uk/red-tractor-pork/give-a-fork-about-your-pork/
http://www.bpex.org.uk/articles/303277/New_BPEX_TV_Advertising_Campaign__19_December_2013.aspx
https://www.gov.uk/government/publications/elliott-review-into-the-integrity-and-assurance-of-food-supply-networks-interim-report
http://www.foodnavigator.com/Financial-Industry/Horsemeat-anniversary-few-lessons-learnt-says-new-research/?utm_source=newsletter_daily&utm_medium=email&utm_campaign=Newsletter%2BDaily&c=PRNl53QCuPBp1af0tX5Drw%3D%3D
http://www.foodmanufacture.co.uk/Manufacturing/Complacent-food-manufacturers-could-spark-another-horsemeat-scandal/?c=PRNl53QCuPAPoyqgIrk3Hw%3D%3D&utm_source=newsletter_daily&utm_medium=email&utm_campaign=Newsletter%2BDaily
http://www.marketingweek.co.uk/4009107.article?cmpid=mwbreak_99278
http://www.mirror.co.uk/news/world-news/wal-mart-china-recalls-donkey-meat-2980993
http://www.bbc.co.uk/news/business-25573471


Pig Industry Matters / January 20144

3. Bitter sweet
January is traditionally the month of guilt-

ridden ‘detox’, thousands flocking to enrol 

at the gym, orderly queues forming outside 

the local ‘Weight Watchers’ meeting rather 

than the other ‘local’ and, as ever, the media 

ready with lots of great ideas to help with 

the four weeks of self-flagellation.

This fevered atmosphere provides very fer-

tile territory for food campaigning groups to 

promote their views about the poor state of  

the national diet and their radical solutions 

for squaring up to these challenges.

The National Obesity Forum (NOF) used 

the opportunity of ‘National Obesity Aware- 

ness Week’ to launch of the ‘State of the 

Nation’s Waistline’ report, suggesting that 

the prediction that half the UK could be 

obese by 2050 were proving to be an under- 

estimate and the government’s current 

healthy eating initiatives were failing. 

The Grocer challenged the conclusions of 

the NOF report and their position was  

supported by a statement from the UK 

Health Forum, which accused the report of 

exaggeration. This led to the NOF conceding  

that their conclusions were based on anec- 

dotal evidence rather than robust statistical  

analysis – so not even a case of ‘lies, damned  

lies and statistics’. 

A more reliable statistical source ‘Family 

Food 2012’ published by DEFRA suggested 

that, whilst total consumption of calories 

per person has declined since 2007, con-

sumption of fruit and vegetables has fallen, 

but consumption of alcohol has moved in 

the opposite direction.

As the meat industry knows only too well, 

consumption of fats and saturated fats, in 

particular, have been and remain a target 

for both government and food campaigners  

in their endeavours to move the population  

to ‘healthier diets’ and reduce levels of obesity  

and cardiovascular disease. 

In recent times, there has been a growing 

view that it is the increased consumption  

of sugar and refined carbohydrates which 

has been a more significant factor behind 

rising obesity levels in the last 30 years  

– consumption of both fats and saturated 

fats have actually declined over the same 

period. A paper published last October in 

the British Medical Journal (‘Saturated fat 

is not the major issue’) put a convincing 

case to support this view and, undoubtedly, 

made uncomfortable reading for those who 

have sought to demonise saturated fats so  

vociferously for many years.

The campaign group Action on Sugar  

recently launched a report suggesting that  

sugar is “the new tobacco”. This was followed  

by a report in the Sunday Times that five 

out of the eight members of a specialist  

committee of the Scientific Advisory 

Committee on Nutrition had direct links 

with the food industry. This theme was also 

taken up by a Channel 4 ‘Dispatches’ docu-

mentary (‘Are you addicted to sugar?’). The 

food industry response was contained in a 

press release issued by the Food & Drink 

Federation.

Roll on February.

http://www.noaw2014.org.uk
http://www.noaw2014.org.uk
http://www.nationalobesityforum.org.uk
http://www.nationalobesityforum.org.uk
http://www.thegrocer.co.uk/topics/no-evidence-for-soaring-obesity-nof-lobbyist-tam-fry-admits/353663.article?utm_source=RSS_Feed&utm_medium=RSS&utm_campaign=rss
http://nhfshare.heartforum.org.uk/RMAssets/NHFMediaReleases/2014/Statement%20from%20UK%20Health%20Forum%20on%20NOF%20report.pdf
http://nhfshare.heartforum.org.uk/RMAssets/NHFMediaReleases/2014/Statement%20from%20UK%20Health%20Forum%20on%20NOF%20report.pdf
https://www.gov.uk/government/collections/family-food-statistics
https://www.gov.uk/government/collections/family-food-statistics
http://www.bmj.com/press-releases/2013/10/22/observations-saturated-fat-not-major-issue
http://www.bmj.com/press-releases/2013/10/22/observations-saturated-fat-not-major-issue
http://www.actiononsalt.org.uk/actiononsugar/Press%20Release%20/120020.html
http://www.thesundaytimes.co.uk/sto/news/uk_news/Health/article1364961.ece
http://www.sacn.gov.uk
http://www.sacn.gov.uk
http://www.channel4.com/programmes/dispatches/videos/all/are-you-addicted-to-sugar
http://www.fdf.org.uk/news.aspx?article=6646
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4. It’s that time of year
Here are some of the thoughts from a few industry experts on what 

to look out for in 2014: 

Innova Market Insights

“Reducing waste”

“Regaining consumer trust” 

Food Navigator

“Shifts from sustainability to food waste and from local to authentic”

 “Insects as a new protein source”

Warburtons Bakers

“Flexitarianism” 

“Street food” 

“Experimental sandwiches” (well, they would say that)

Leatherhead Food Research

“Sceptical consumers” 

“Claims that count” 

Smithers PIRA

“Sustainable and convenient packaging” 

Well, you pays your money and you takes your chances... good luck 

for 2014.

http://www.foodnavigator.com/Financial-Industry/Innova-predicts-top-five-food-industry-trends-for-2014
http://www.foodnavigator.com/Financial-Industry/FoodNavigator-predicts-top-five-industry-drivers-in-2014/?utm_source=newsletter_daily&utm_medium=email&utm_campaign=Newsletter%2BDaily&c=PRNl53QCuPCsP81cRkrDoQ%3D%3D
http://www.bestdaily.co.uk/food/news/a543193/the-top-ten-food-trends-for-2014.html?rss
http://www.leatherheadfood.com/leatherhead-issues-global-food-industry-outlook-for-2014
https://www.smitherspira.com/Home.aspx
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Danavl: among the world’s highest performing pig 
breeding programmes 

The Danish breeding programme, DanAvl, which develops and sells  

pig genetics across the world, aims to be one of the world´s largest  

global suppliers of genetics by 2020. Moreover, it is intent on quadrup- 

ling its turnover, which currently stands at DKK 1.5 billion (approx. 

GBP 166 million).

“Yes, we’re very ambitious,” says Trine Vig, Product Manager of DanAvl. 

“In 2012, we had 42 multiplication herds outside Denmark selling 

stock to commercial farms. This increased to 76 in 2013, with new 

multipliers coming on board almost every month. In other words, 

we’re growing through export from Denmark, but also – and certainly  

not least - through establishing multiplication herds abroad. We’re 

also strengthening our distributor network. We currently have 14 

licensed distributors who are contracted by the Danish Pig Research 

Centre to sell DanAvl genetics.” 

The Danish Pig Research Centre does not engage in commercial 

activities themselves. They run the breeding programme, manage 

research and development and contribute to technical support and 

training to distributors as required. The distributors then handle all 

matters relating to pricing, sales and support before and after sales. 

DanAvl’s main markets are Denmark, Germany, Russia and the 

Netherlands. More than half of DanAvl’s revenue comes from abroad.  

From 2010 to 2012, there was a 35% increase in genetic royalties, 

and this trend is expected to continue.

Economic value
The DanAvl programme currently has seven traits in its breeding 

objective: high daily weight gain, high meat percentage, increased 

carcass percentage, improved feed conversion, improved longevity, 

improved conformation and increased litter size and survival rate  

– known as LP5 or number of live piglets at five days after farrowing.

 

“All the traits in our breeding programme must deliver an economic 

value and selection for these seven traits aims to maximise profit for 

our farmers,” explains Trine. 

Among DanAvl’s future breeding goals will be continued focus on the  

strength and conformation of DanAvl sows, as well as environmental  

concerns and productivity, which contribute to feed conversion and 

daily weight gain for finishers. The company will also consider genetic  

value assessment, which includes social interactions which can 
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Danavl: among the world’s highest performing pig 
breeding programmes  continued

improve daily weight gain and will continue to explore whether new 

traits can be incorporated into the breeding objective, such as boar 

taint and sow mothering abilities. 

“We’re currently carrying out a trial at our boar testing station where 

we are taking tissue samples from the boars that go to AI stations, 

and boars that go for slaughter are being tested for presence of boar  

taint using the human nose method. So far, we’ve found evidence 

that DanAvl Duroc and DanAvl Yorkshire are low on boar taint 

whereas DanAvl Landrace is a little higher, so we know that genetics 

has a role to play. However, there’s much more work to be done in 

this area.”    

As demand for food increases, there is a need for genetics of the 

highest quality. Major emerging markets such as China will need to 

increase their production to meet the demands of a rising population.  

With its package of some of the world’s best genetics, professional 

advice and solutions from specialists with years of breeding and 

production experience, DanAvl is well placed to become a leading 

player in providing food production solutions across the globe.     

For more information on Danavl, visit: www.danavl.com.

http://www.danavl.com

