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1. New EU welfare regulations
The British pig industry interests have continued to ‘bang the drum’ about lack of
enforcement of the new rules across the EU
and the prospects of ‘illegally produced’ pig
meat flooding onto the market. Although
it will be a few months before any ‘illegally
produced’ pig meat could possibly arrive
in the UK, due to the four to five months it
takes to produce a finished pig for slaughter,
this has not diminished their campaigning
efforts.
The latest initiative launched by the National
Pig Association is the ‘Wall of Fame (or
Shame)’ and retailers and meat processors
will be asked to sign a pledge stating that
“all of the pork we use has come from legal
farms”.
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BPEX have launched a new trade campaign,
supported by a new website ‘Compliant Pork’
including regular updates on levels of compliance across the EU.

The figure given for Denmark was 94%,
based on figures supplied by the Danish
government, linked to research (300 telephone interviews) undertaken in November
2012 and may not reflect the real situation
‘on the ground’ today.

BPEX also continued their current promotional activity, ‘Give a fork about your pork’
on Channel 4 , urging consumers to look out
for the Red Tractor mark, when choosing
their pork, bacon and sausages. The campaign is being fronted by farmer and TV
presenter Jimmy Doherty.

The Danish authorities have made it clear
that any farmers found to have disregarded
their responsibilities in observing the new
rules will be dealt with severely under the
process of law and will forfeit their entitlement to support under the EU Single Farm
Payments.

Information released by the EU Commission
suggested that only 10 out of the 27 Member States are 100% compliant with the
new regulations, with a further 5 at least
98% compliant.

In addition, the traceability and control
systems operating within the industry will
ensure that all Danish pig meat delivered to
the UK market will fully comply with all EU
and Danish legislation.

2. Outlook for 2013
“Prophesy is a good line of business, but it is full of risks”, so said
author Mark Twain and his observation seems very topical, as our
market pundits started gazing into their crystal balls this January.
Pig prices ended 2012 on historically high levels but rising feed costs
had put margins under pressure for most producers during the year.
Feed wheat and soya prices seem to have eased back in recent weeks
but historically low stock levels and unpredictable weather conditions
may yet prove a continuing source of volatility in the year ahead.

2010

2011

2012

Live pig exports (m. head)

Danish pig trade (summary)

8.4

8.5

9.7

Pigs slaughtered (m. head)

20.2

20.9

19.4

Globally, we can expect to see pig production improving, as large-scale
farming gains momentum in Russia, Brazil and China. The recovery
in US production has been more precarious, but is, nevertheless,
expected to continue to increase in the coming months and improve
the presence of US pork in the SE Asian markets, especially.
The Chinese market will continue to have an increasing role in global
pig meat trade. Although domestic production will continue to increase,
a return to growth in the Chinese economy will continue to stimulate
consumer demand for pig meat.
Russia joined the WTO in August last year but import access is still
hampered by recurring trade disputes with a number of its key
suppliers. The Russian veterinary authorities recently suspended
imports of chilled meat from Germany, on the grounds that imports
did not meet Russian food safety requirements. A lingering dispute
remains regarding US and Brazilian pork due to the continued use of
the controversial feed-additive, ractopamine.
Pig production in the EU already started to move downwards during
9the second half of 2012. It remains to be seen what effects the
introduction of the new EU pig welfare regulations will have, but it
seems inevitable that significant numbers of farmers, especially the
smaller-scale producers, will choose to leave the industry rather than
make the necessary investments to ensure compliance with the
new rules. If this proves to be the case, this will have an impact on
pig supplies during the second half of 2013.
On the demand side, pig meat has lost some of its competitiveness
versus poultry and the other red meats. In the UK market at least,
this already seems to have affected overall sales volumes across the
various market categories.
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In Denmark, although the number of pigs produced remained
around 29m, continuing growth of weaner exports to Germany and,
latterly, Poland, had a significant effect on the supply of domestic
pigs for slaughter. It is to be hoped that some of the initiatives put in
place by the industry in recent months will succeed in reversing this
trend in the years ahead.

3. Horses for courses…
The discovery by the Food Safety Authority of Ireland of ‘equine
DNA’ in some burger products created a media storm around the
meat industry not seen since the announcement in 1996 that there
may be a link between BSE cattle and human brain disease (CJD).
Although no food safety risk was involved on this occasion, the findings
created something of a ‘perfect storm’ in the media – combining the
public affection for horses with their cynical view of Tesco and some
other retailers with a story about consumers being hoodwinked by
the inclusion of cheap, low quality ingredients in their food.
The Irish beef conglomerate, the ABP Food Group, was the company
involved, with production practices at three of its subsidiaries, Silvercrest Foods and Liffey Meats in Ireland and the Dalepak site in Hambleton in Yorkshire called into question. The offending ingredients
were finally traced to a source in Poland and, amongst others, own
label burger products in Tesco, Aldi, Lidl and Iceland were implicated.
The discovery resulted in a massive product recall and termination
of numerous supply arrangements with ABP Group companies.
Tesco issued a public apology to the media and promised to rectify
matters as soon as possible.
The event was covered in all areas of the media on a daily basis
during January and a small selection of the reports can be accessed
on these links:
•
•
•
•
•
•

Daily Mail
Daily Telegraph
Guardian
Mirror
Times
BBC

A further flurry of negative coverage for the meat industry resulted
from reports that Pork DNA had been discovered in a range of Halal
certified meat pies delivered to the prison service by distributor 3663
and another Irish processor, McColgan Quality Foods.
•
•
•
•

The Sun
Daily Mail
Times
BBC

As a result of both these incidents, it is certain that the meat processing
industry will have to take on board increased surveillance measures
to document the provenance and traceability of meat ingredients
used, including additional checks using DNA and isotope testing.
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4. Vion sale progresses
During December, the Vion Food Group announced the sale of its
Pork Division to a management group, headed by Seamus Carr and
backed by the private equity group Endless LLP.
The company will have its Head Office at Malton - with other sites
at Wiveliscombe, Haverhill, Scunthorpe, Hull, Stoke and Enfield in
England and at Cookstown in Northern Ireland, as well as the pig
production business at Brydock in Aberdeenshire. As reported in The
Grocer recently, the new business will be called the Karro Food Group.
Vion announced the imminent closure of Welsh Country Foods in
Anglesey, following the loss of the contract to supply Asda and also
finalised the sale of the Hall’s brand in Scotland to the Browns Food
Group and the Debbie and Andrews sausage brand to the ABP
Group, as also reported in The Grocer.

5

Pig Industry Matters / February 2013

5. Christmas winners (and losers)
Of the major supermarkets, both Tesco and
Sainsbury held their own over the Christmas
period, while rivals Asda, Morrisons and the
Co-op lost ground.
Waitrose continued to outperform the
market, but Aldi, Lidl and Iceland all recorded
significant share improvements, with Aldi
securing a 30.5% growth in turnover against
an overall market growth of 3.8%.

6

Pig Industry Matters / February 2013

6. Decisions, decisions…
A research project carried out by the English
Beef and Lamb Executive (EBLEX) had
an in-depth look at consumer behaviour
in-store and the decision making processes
involved in making particular meat choices.
Some of the main conclusions of the EBLEX
Study (‘The Shopping Decision Process for
Meat’) were…
• 48% of consumers make their meat
choice at the fixture
• consumers spend on average 74 seconds
at the meat fixture before making their
final choice
• ‘appearance’ (31%) outweighs ‘price’
(23%) as the main factor influencing
choice of a particular meat product.
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